INPOI'PAMMA ZIIOYAQN

EIZAKTEQN AKAAHMAIKOY ETOYZX 2022-2023

Ynowké Emyerpeiv
(Digital Business)

MépxeTivyk
(Marketing)

Awoixknon
(Management)

A’ EEAMHNO

1 [Tocotikég MéBodot
(Quantitative Methods)
2 Xpnuotootkovoutkn kot AoknTikny AoyloTikn
Financial and Managerial Accounting)
3 Emyeipnoioxn ‘Epgvva/Atokntikn Owovopukd yio Xtehéyn g Atoiknong
Emotun (Economics for Management)
(Operational Research
Management)
4 Awoyeipion & Avdamtoén Eqappoopéva @épota Mavorlpevt
AvBponivov [Topwv (Applied Topics in Management)
(Human Resource Management)
B’ EEAMHNO
1 Awotknon Mdapketivyk
(Marketing Management)
2 Xpnuotootkovopukn Atotknon
(Financial Management)
3 Awyeipion AMayng Awoixnon Iopayoyng & Yanpeoiov
(Change Management) (Operations Management)
4 Avdivon & Zyediaon Yrpatnywog [Ipoypappoticpog
ITANpo@oplOKOY ZVGTHUATMV (Strategic Planning)
(Analysis and Design of
Information Systems)
I’ EEAMHNO
1 Hiextpovikd Eundpro ko Pneraxod Xvotiuata EAEyyov Atoiknong "Epevva Ayopag &
MépkeTivyx (Management Control Systems) Soumeprpopd Kotovaimty
(e-Commerce and Digital (Market Research and
Marketing) Consumer Behavior)
2 Yyedlaopog kot Avarntoén Aebvég Mavatlpevt kor Mapketivyk | Bropnyovikdé Mapketivyk kot
Egoppoymv Hiektpovikon (International Management & Awiknon IoAncewv (Industrial
Emyepetv Marketing) Marketing and Sales
(Design and Development of e- Management)
business Applications)
3 Emyeipnolokéc Emkovmvieg A&oloynon Erevdvocewnv & Mehéteg Aebvég ko EEaymykd
(Corporate Communications) Trompotnrog (Investment Analysis Mépketivyx
and Feasibility Studies) (International Marketing)
4 Emnyeipnpoticy Eveuia Emnyeipnuotucomra & Koatdption Yroukd Mapretvyk & Méca
(Business Intelligence) Enyeipnotokot ITAdvov Kowmvikhg Aiktdhmong
(Entrepreneurship and Business Plan (Digital Marketing & Social
Development) Media)

A’ EEAMHNO

1 Exmovnon Amhopatiknig Epgvvnrikig Epyaciog




